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(Description)

This course is an essential management course for the third-year undergraduate students in Antai
College of Economics and Management. In theory perspective, students are firstly required to
understand and the basic theory, knowledge and methods in marketing. Secondly, we expect students
could analyze market opportunities, conduct market research, know how to do market segmentation,
market positioning, and to design market plan in both in-depth and comprehensive way. In practical
perspective, students can use the theory and tools of marketing flexibly to analyze and to solve the
problems in marketing practice. In course learning, students will read marketing cases from the

textbook and supplementary materials after class, and will complete the group work and participate in




professional marketers in the future.

problem discussions. To sum up, through the course study, we hope students could master the basic

theoretical knowledge, tools and methods of marketing, which enables students to become the
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